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Abstract
• Program evaluation is a cornerstone of public health and health 

promotion programs; providing understanding about the extent to 
which public health programs work, how they work and how they do 
not. 

• The results of evaluations must be effectively communicated to a 
variety of stakeholders. This includes not only what has been found, 
but also how findings were established and what the results mean to 
the lives of people. 

• There are numerous dissemination channels to choose from including 
traditional and new outlets. 

• This talk will focus on how new media can be used to effectively 
communicate evaluation findings and how to select the most 
appropriate new media for communicating the outcomes of health 
promotion programs.



Evaluation

Centers for Disease Control and Prevention, Framework for program evaluation in public health. MMWR 1999;48(No. RR-11); Joint 
Committee on Standards for Educational Evaluation. Image from: http://www.feedingamerica.org/hunger-in-america/our-
research/program-evaluation/





Communication

“Say the right thing, 
in the right way, 

to the right person, 
in the right places, 

enough times”

-Lotenberg (Kotler & Lee, 2008. p. 265)
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From: www.123rf.com/From: https://www.dreamstime.com/



From: www.123rf.com/ From: http://research-methodology.net/channels-of-communication-at-workplace/





From: www.123rf.com/



http://www.pewinternet.org/2015/02/15/how-scientists-engage-public/



http://journals.plos.org/plosone/article?id=10.1371/journal.pone.0047523



From: www.123rf.com/

Social Media Communication









aims to 
communicate in a 
more direct, fast 
and transparent 
with the citizens.















Critical questions 
• What is this message trying to accomplish? 
• What should be said? 
• To whom should it be said? 
• How should it be stated? 
• Who should be the source? 

• Where should it be placed? 
• How many times should it be posted? 

• How could the message be mis-understood? 
• How do we measure the effects of our message?



Critical questions 
• Do you really want to communicate through social 
media?

• ☐ Yes

• ☐ No

• ☐ Not sure



Critical questions 
• What is this message trying to accomplish? 
• What should be said? 
• How should it be stated? 
• How many times should it be posted? 
• Who monitors? 
• How active are we and who do we follow on 
social media? 

• How do we measure the effects of our message 
and reach?
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